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About

The fellowship project is focused on transforming the perception of peatlands in
Ukraine. The primary goal of the project is to increase awareness among key
stakeholders — including local communities, entrepreneurs, experts, and the general
public — about the value of peatlands. The project is aimed at developing a
comprehensive communications strategy to reshape how peatlands are viewed and
valued in Ukraine. It is also detailing specific communication tactics and overseeing
their implementation.

The strategy aims to shift the focus from exploiting peatlands for resource extraction to
recognizing them as essential areas for sustainable development, climate stability, and
even national defense.

Abstract

Our project, "Moore neu gedacht. Von Bedrohung zu Nachhaltigkeit,” ran from
September 2024 to February 2025. Its core mission was to shift this perception
and promote sustainable peatland use. By targeting communities, media, and
stakeholders, we aimed to reframe peatlands as essential ecosystems that
regulate climate, safeguard biodiversity, and offer socio-economic benefits.

Keywords: peatlands, rewetting, linguistic framing, environmental
communication, cultural perception, Ukraine, swamp metaphors, carbon storage,
climate resilience, biodiversity, media narratives, strategic messaging, public
awareness, wetland restoration, policy integration
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Abbreviations

CO, — Carbon Dioxide

UA — Ukraine

NGO — Non-Governmental Organization

gov’t — Government (used as shorthand for government institutions)
CA — Communication Audience / Target Audience
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1. INTRODUCTION

1.1. Aim

This project aimed at transforming the perception of peatlands in Ukraine — from
threatening and useless areas to valuable and strategic landscapes essential
for sustainability, climate resilience, and national defense.

1.2 Background

Wetlands remain poorly understood and underestimated in the public discourse
in Ukraine. The Ukrainian public discourse lacks strong narratives around
peatlands. Moreover, the few existing metaphors often rely on negative imagery
and linguistic constructs.

Currently, peatlands in Ukraine are viewed as land to be drained for peat
extraction, agriculture, or construction. They are associated with fire hazards
and negative folklore, often depicted as dangerous places inhabited by evil
forces. These perceptions encourage further drainage and degradation, as they
are subconsciously seen as reclaiming hazardous and unproductive land.

1.2.1. Linguistic context and cultural perception

The notion mire has a persistant negative connotation, rooted in folklore.
Wetlands in Ukrainian language mean:
® 3 heavy place with excessively moist soil, often with standing water
®» a3 bad environment that has an adverse effect on someone; something
that sucks in, destroys everything good in a person
= s0oggy ground
= mud on the road

Proverbs mentioning wetlands have mostly negative connotations - mire is
connected with evil spirits, chiefly with a devil, mire is mentioned as a place
where nobody comes back from.
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Ukrainian proverbs mentioning ‘swamp’ (literary translation)

Negative connotation

Neutral connotation

1.

You can’t bake an Easter cake
in a swamp

There’s no swamp without a
devil.

Devils dwell in still swamps.
You won't drink good water from
a swamp.

I's easy to get into a swamp, but
hard to get out. / Even oxen
can’t pull you back.

He who seeks a swamp will
surely find one.

Even the devil fears a rotten
swamp.

In swamp up to the ears. (= Up
to one’s neck in trouble)

He who steps into a swamp will
get pushed deeper.

10. He who throws mud at others

has dirty hands.

11. He who walks wisely on the

footbridge won'’t bathe in the
swamp.

1.
2.

For every swamp, there’s a devil to match.
Every frog praises its own swamp. / Even a frog
won’t sing in its own swamp. / Better your own
swamp than someone else’s gold.

The devil set the swamp on fire, but no one will
put it out.

There’s no swamp without tussocks. (= Every
mess has its sticking points)

Help trouble out of the swamp, and it will land
on your head

There’s no village without a swamp. (= Every
place has its flaws)

He who stirs the swamp is bound to get dirty.
One man’s swamp is another man’s gold.

boaoto:—

3 6on0Ta MACKW He crneuell.

3 wuivoro pobGporo mina He 3pobuuu,

Ko6u 6os0TO, a 4opTH HalAYTHCH.

Ko6u maroaa, a 3n06uMx mojgcit € aocuTs, wo6 HakoiTh anxa. Hapoaue

BipyBaHHA, WO 4OPT cHAUTL y GonoTi.

Hema ceaa 6e3 Gonora.

[Moranmx, 3n106HMX, AYKABHX J0OAeH Hafigeur ycClOAM,

XTO 60/10TO MICHTb, 3a0PYyAHUTHCH MYCHUTb.
B koro 3aoBna gywa, Toit ao6pa He 3p0o6HTB, TiAbKH AMXO.

Xto ofkuaye 6G0oJ0TOM APYIrHX, ¥ Toro pyku OpynHi.
[ToroBip mage Ha TOro, WO #HOro 3HOBME.

XTO wyKae 3a 60J0TOM, TOi 3Haliae ioro.
XTO WYKae AHXOr0 TOBApHCTBAa, TOH HOro 3HaHAe,

Figure 1. Fragment from ‘Proverbs or Ukrainian Folk Philosophy’ by Pavlyuk V

Resource: ‘Proverbs or Ukrainian Folk Philosophy’ by Pavlyuk V., lvan Solyanych's

Publishing House, Edmonton, 1946
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Moreover, “6onoto” [swamp] has gained new negative associations due to
Russia’s full-scale invasion of Ukraine. The expression “Ha 6onotax” [in the
swamps] is commonly used to describe Russia as backward or malicious. The
neologism “Bui Ha 6onoTtax” [crying in the swamps] refers to hostile or absurd
comments made by Russian users or officials online.

Swamps have historically also been associated with death or exile: suicides were
buried in swampy areas, and unwanted household items were discarded there
during rituals. This additional symbolic layer complicates the image of wetlands
as positive or life-giving. As metaphors shape public attitudes and policy support,
reframing wetlands in a positive light is essential for long-term sustainability
efforts.

1.2.2 Peatland protection in Ukraine

Due to the lack of proper regulation, uncontrolled drainage of wetlands
continues for peat and amber extraction, as well as for the expansion of
agricultural land.

More than 80% of Ukrainian peatlands have already been drained and continue
to be dried out without oversight. According to rough estimates, this results in
around 35 million tons of carbon emissions per year, making Ukraine one of the
leading emitters in Europe from drained peatlands. At the same time, this also
highlights Ukraine’s significant potential in tackling the climate crisis.

There are several environmental organisations in Ukraine, dealing with
weatlands protection and preservation. Still there is no organisation that focuses
on the topic. Therefore there is a lack of specific scientific and management
expertise that could provide strategic view sustainable usage of wetlands in
Ukraine and the introduction of peatland management strategy.
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Figure 2. Scheme of development of melioration in Ukraine




[Insert title here]

Resource: Land Reclamation and Water Management of the Ukrainian SSR. Ministry of

Land Reclamation and Water Management of the Ukrainian SSR. Kyiv — 1976

2. METHODS

2.1 Tools and strategies

To reach our goal, we employed the following communication tools and
strategies.

2.1.1 Strategic Messaging: We created emotionally positive, vivid, and easy-to-
understand key messages tailored for different audiences. Special care was
taken to choose culturally appropriate wording that avoids negative connotations.

2.1.2 Media Campaign: Our efforts culminated in a high-impact media campaign
surrounding World Wetlands Day. It focused on advocating for the resolution of
the Cabinet of Ministers of Ukraine regarding the use of lands under peatlands.

2.1.3 Content Development: We corrected misleading terminology in the
Ukrainian Wikipedia and produced high-quality content highlighting the ecological
and strategic importance of peatlands.

2.1.4 Social Media Buzz: We worked with media partners and influencers to
raise awareness through diversified and time-concentrated messaging.

2.1.5 Stakeholder Engagement: We engaged NGOs, government bodies,
media, and experts to ensure multi-level support and visibility.

2.2 Background and recommendations for wording

To avoid subconscious resistance from the target audience, it is recommended
to refrain from using the term “6onoto” in positive, motivating messages. Instead,
the scientifically accurate and emotionally neutral term “Topcosuwlie” (peatland)
should be used. It aligns with the strategic goal of this project — to shift the public
perception of peatlands from being a source of peat or land for
agriculture/construction toward being essential for climate resilience, biodiversity,
and community sustainability.
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2.2.1 Recommended vocabulary and metaphors

Instead of relying on the swamp-based lexicon, we advise using emotionally
resonant and future-oriented constructions:

e 3b6eperTtun Boay [preserve water]

e Gonota — ue HUpPKK pivok [peatlands are the kidneys of rivers]

e  3BOJIOXEHHS TOpoBULL, — Lie cTpaTeriyHmmn npioputeT [rewetting peatlands is a
strategic priority]

e TOpdoBMLLa MatoTb ByTK Bonornmun [peatlands must stay wet]

e  3YNUHUTK OCYLLEHHSA [stop the drainage]

e ob6BogHtoBaTH [rewet]

These framing tools serve as the foundation for new, emotionally positive, vivid,
and easy-to-understand key messages that were created as part of the
campaign.

10



[Insert title here]

3. RESULTS

3.1. Media Impact

Despite the extremely short preparation time and the absence of a dedicated
budget, the media campaign achieved impressive results. This success became
possible thanks to the joint efforts of all involved environmental organizations
and the well-coordinated work of communication and project managers across
institutions. The broad reach and strong public engagement demonstrate the
power of united action and the growing relevance of the topic of peatland

protection and restoration.

publications on | publications in | social media | social media | reposts comments and
NGO websites | mass media publications reactions discussions
11 18 50 7435 882 > 1000

Table 1. [Quantitative project results, outreach and engagement]

UOMMPOBHMO v [UIA3HAMA v XTOMK v BYAbYKYPO v MMCTIBMPAUFOEMO v HOBUHWA MNPOEKTUN PECYPCU

OURNEWS

Mpuknan, 1o HaAMXaOTb: TON-D NPOEKTIB
3 BiiHOBNEHHA BOAHO-DonoTHUX yriab y
CBIT

BaH0 24 January 2025

TySmixau m

ekoapia
BOAOTI TOP®OBULLYA -
CTPATEMYHUA NPUPOAHUM LLUT YKPATHM!

TIpMPOAOOXOPOHI]i BUMararTsb pehopMy ITOBOAKEHHS 3 TOpoBUIIaMI

Ha kopdori mopgosuwia Cupa MozoHs (PisHeHcokuli npupodHuli 3anosidHuk). ®omo Onexcandpu 3y6yerko

Environmental actlvities -~ Publications ©  Projects  Contact™®d  f ¥ © & = Q

PERIODICALS ™

MprpoaooxopoHLi BUMaraTb pepopmu '

pbio,

NOBOAPKEHHSA 3 TOpd}OBVILLlaMI/I

Binbure 80% y 11} X BXXe oCy ii YIOTH
ocymyBaTHCh

Mouap 80 i Topdoany i FOLLOW US

opdosnuEM

Figure 3. Examples of publications on NGO websites
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nornsau OWEE= < ~ C % buablog/ecoscion’s

o M Gmail @ YouTube @ Maps [

17 movoro 2025 0900 » Morsan = o =
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3MiHM K/liMaTy, afie MM iX 3HMLLYEMO ol sl b
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KoopauHaTopka @oHay 3ykkosa, napTHepa LieHTpy Topdosux Gonit
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wpomaa Sapcpa CATUNIT MM PU3MKYEMO BTPATUTH IX Ha3aBXAMN. —

g PIBHEHCBKI BICHIAK

MpUpoACOXOPOHLL BUMaratoT!
PpecopmMmn NOBOKEHHS 3 BOAF
BonorHumu yrigasamm |
PigHeHwuHa

f
2 n1or0ro y calr wiamasacrncn Aown woamo-Son
MoKAwkana 3SepicaTh 1 Baxrwel exocucTems mx
Icnymannn moponmsmx

YKPIH®OPM

c 25 rubryka.com/2025/02/03/ukrayinskyh-to.. & ¥ <

82 M Gmail @ YouTube @ Maps [J Deutsch [J Greif [3J Madeira  »

ponommpors sovayeme - Binblue 80% yKpaiHCbKMX TOPhOBULY BXe ek A ™™

S e s e | OCYLUEHIT | NPOAOBXYIOTh OCYyLLIYBaTUCh e e

s scospinimriasioptiesiigiom = = BiflbHE © RU
e T = pagio

oraes i 5 e T A ) S Yo

ey lonosHa HoBuxn CrarTi Mpo Hac Komanpa

MoHapg 80% ykpaiHCbKux TopdoBULL, BXXE
OCYLLEHi, i e npouec TpMBae: akTUBICTU
3aKnMKatoTb 36eperTu Li Micus

Figure 4. Examples of publications in mass media
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BOJNIOr TOP®OBULLIA

ANg HALLOro MAMBYTH
instagram

oQv

522 likes

ecodiya Uepes BIACYTHICTS HATIEXHOTO PEryMIORAHHA TPUBAE
HEKOHTPONLOBAME OCYWeHNA BOAIT 417 BUAOBYTKY TOpdy Ta &
TaKOX.. more

facebook

Mepexa Exocranuyin Ykpaiuu's Post (

1 Lo Co0roasi 3arpoxye 36epexeHHro TOPGOBNLL Ta 7K 3a6al
ASAPARALIT LAX LiHHWX EKOCHCTEM Ai3HABAITECA Y MaTepiani
Yipaiceka npasaa *Tpvpoaa Ha Mexi. Sk 60n0Ta AonoMaraio
6OpOHUTH KOPAOHY YKpaiHh" -

p: 397058/

@OT0: CUpa MOrOHA, PiBHEHCHKMA NPYPOAHWA 3aNOBIAHNK, 38TO
Onsra flennuik Olga Denyshchyk

#MEYpexomenaye

Tiktok

3.2 Key Messages Adoption

Linked soinnow  (_ signi
B & @ = ¥ =]

WWE-Ukraine's Post

(&5 WWF-Ukraine

W ol
/A Topdoamuwsa Yepaiis noTpeGyiors 3aumcry — 36epexemo
Halll [PADOAMIH WIT BIA KAIMATAUHAX BUKTKiS!

Uepes BIACYTHICTL HANEXHOTO PETYIOBANHA B YKDaHi TDHBAC
HEKOHTPONBOBANE OCYWEHHA TOPOOBHLL ANR BUAOGYTKY TOPAY,
GYPUITAMY Ta POSWAPEHNA CiMbCHKOTOCNOAAPCEKWX yriah. Ha
CHOrOAHi NoHaa B0% TopPoBML BXe OCYWIEHO, | e npouec
NIPOACBXYETCA.

Uowy e Heeaneuno?
YxpaiHa BxoauTh 40 AiAepiB EBPONK 32 OBCATaMM BKWAIS
51 OcyweHMX GOIT — WOPOKY B ATMOCYEPY uepes e

Telegram

Follow

BITAEMO 3 BCECBITHIM JHEM
BOJIHO-50NIOTHAX YTI/ib!

a Telegram

linkedIn

KWO Ha AN BXE NPOBOAMAY rEONOriuHy
PO3BILAKY, BUAOBYTOK MOXYTb A03BONMTH Ge3
norogkeHs MiicTepcTea, Lie o3Havae, wo
4ACTHHA TaKWX TEPUTOPIA BCE LWe 3aNMWAETLCA
8pa3nBoi0.

ToMy MM fiyxe CROAIBAEMOCS, Lo HAIBAMKYMM
4acom 6yayTs yxsaneHi SMinu 40 3aKOHOABCTES,
AKI YCYHYTb L0 NPOT@NMHY.

MIHOBKINNA
HAPELUTI BIBMOBSe
Y BUBOBYTKY TOPEHY:

ANE & MOAHS

Ministry of Environmental Protection and Natural Resources published three
times more Wetlands-related posts than the previous year.

Government messages adopted our framing: peatlands protect against floods,

sequester more CO2 than forests, and support biodiversity.

(e e
(8 & Y eypcsn

A BM 3Hanu, Wo 60510Ta NOrMMHaKTL
6inblue BYrneKucnoro rasy,
HidX nicu?

saxmcry

@ Micrepcrso

Ta npw
Ypaim

B

(_Bin6ynocs 3acinauHs )

KoopawHauiiHoi pagu 3 nuTaHb 36epexeHHs

Ta oA

yriae Yxpal

MikHapoaHuit [leHb
BOAHO-60M0THUX Yriab

innn
(POAMNX PeCYPCls

A

Figure 6. Resourse: Ministry of Environmental Protection and Natural Resources Page
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3.3 Policy Advocacy

16 NGOs signed a joint petition demanding reform in peatland legislation.

An expert group (Ministry + NGOSs) is now taking over the implementation
petition requirements.

Mpem'ep-miHicTpy Yipainu
Wranrame O.A.

Byn. Mpywescbkoro 12/2, m. Kuis, 01008
Konis:

MinicTpy saxucTy goBkinng Ta npupogHux pecypcis Yepainm
Mpmu4yk C.B,

MutpononuTa Bacwns fiunkiecwHoro, 35, Kuis, 03035

KnonotaHHs

npo HeobxigHicTe pospobnenHa Ta NpUAHATTA nocTaHoeu KabBinery Minictpie Yupainm
#Mpo ocobaveocTi NpaBoBOro peMMmMy EMKOPHCTAHHA 3ement nNig Topdosuuamm Ta
MOMAMEBI BMAM iX UinboBoro npusHayeHHA» [NyHKT 5 gopydyenHa Mpem ep-minicTpa
YkpaiHu sig 12.08.2020 Ne 31347/2/1-20 go 3akoHy Ykpainu «lpo BHeceHHs 3MiH Ao
[eAKMX 3aHOHOAABYMX aKTiB YKpaiHM Wogo NNaHyBaHHA BMHOPHCTAHHA 3eMens? Big

17.06.2020 Ne 711-1X)

I'poma,chi opraHisauii, Wwo nigTpUMyoTb KNONOTaHHA:

O XN @AW

[y
o

13.

14,
15.
16.

Au Metepc, fAupektop Powpa 3yxkosa, MaprtHepa [pandcsansgcskoro Lewntpy
Topdosux Gonit

OwcaHa CtaHkesuy-BonocaHuyk, MpomaaceKa opradisauia “Erkochepa”

pomagckka cninka “BcecsiTHiiA doHA npupogy Yepaina”

pomagcera opradisauia “Exkoxkny6”

pomagcbka opradisauia “IHCTUTYT ekonoro-peniriMHmx cTygin”
pomagcera opradisauis “LieHTp ekonoriyHumx iHiuiatue “Exogia”
pomagckka opraHisauis “YepaiHCbKKMIA ekonorivHmnid vy “3eneHa xsuna”
poMmagcbka opraHisauia “YkpaiHCbKe TOBAPMCTEO OXOPOHM NTaxis”
lpomapcbra opraHizauia “Mepexa ekocTaHuii Yepainm”

. lpomagcbka opraHizauis “YipaiHCbKe TOBAPUCTBO OXOPOHM NTaxis”
11.
12.

pomagckka opradisauis “LieHTp eKOHOMIKO NpaBoeoi aHaniTUKK”

IOpraMyHa KAIHIKE 3  eronoriyHoro npaga HauwioHanbHOrO  NICOTEXHIYHOMO
YHiBEpCHMTETY

KomiTeT arpapHoro, 3emenbHOro Ta AOBRiAbHOro npasa HauioHanbHoi acouiauii
afBoKaTie YkpaiHu

BeeykpaiHCbKa rpoMagcbKa MoNogixkHa opraHisayia “3eneHa monoge Yepainun”
pomagceka opradizauia “Kuis gna niogei”
Bceykpaincormia Bnarogitmia dong “Cepue go cepuq”

Figure 7. Joint petition demanding reform in peatland legislation, signed by 16 NGOs

3.4 Community Building
For the first time, Ukrainian peatland advocates spoke with one voice.
Formation of a committed "Peatland Community" of professionals and activists.

of
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3.5 Cultural Narrative Shift:

We initiated the process of neutralizing negative folklore through education and
storytelling. New language and metaphors are entering public discourse.

@ — BCI HOBUHM HOBWHMU YKPATHU ®OHAO 24 AHANITUKA Q Ykp Pyc

KAHAN

24 KaHan  KonoHku AK O0NOTE PATYIOTE XUTTH YKpaHUIE: hakTh 0 AKI BU MOT/IM HE 3HATH

2 miotoro, 08:10 | ® 7506 © 8 xs
flk 6onoTa pATYIOTb XUTTH YKpalHUIB:
chakTn, Npo AAKi BU MOI/IM He 3HaTU

OCHOBHI TE3X

* BopgHo-60n0THI yrigaa B YkpaiHi gonomaraioTs 3axuLLaTv Bif NOBEHen, NoXeX Ta €
npupoaHumu 6ap'epamu nig yac BiHU.

* HeobxigHo po3pobuTy 3aKoHOAABYI aKTV ANA 3aXUCTy TOPGOBUILL, BPAXOBYIOUM IXHIO
KiNbKiCTb Ta cTaH B YKpaiHi, 1Wo6 3anobirtv noganbLioMy OCyLlIEeHHIo Ta 3abe3neuntu ix
dyHKLUIT AK ekocucTem.

* ExonoriyHi opraHisaLii 3aknvkaioTb 40 il ANA 3axXuUCcTy TopdoBuLL, WO YHUKHYTH
NOMUMOK MUHYMOro Ta 36epertu ix Ana ManbyTHLOT 6e3neku.

Figure 8. Example of an article initiated in the course of campaign. The heading says: “How
the weatland can save lives: facts you may have not know before”
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4. DISCUSSION

This project demonstrated the power of strategic communication in reframing
ecological narratives. Ukraine's peatlands are still under threat, but the
conversation around them has changed.

By using low-cost, high-impact tactics, we reached stakeholders at all levels and
secured tangible commitments. Our approach combined content development,
media advocacy, and stakeholder mobilization.

Challenges included deeply rooted cultural myths, lack of awareness, and initial
fragmentation among NGOs. However, by focusing on common goals and
leveraging media timing (World Wetlands Day), we achieved resonance.

The continuation of this work lies in three directions:

e Support for the expert group in drafting and promoting the new legislation.

Maintaining the momentum within the Peatland Community.

Continuing public awareness campaigns with positive storytelling.

The quick wins of this campaign showed that change is possible when the
narrative is coherent, emotionally compelling, and backed by broad alliances.
Ukrainian peatlands are no longer seen solely as swamps — they are starting to
be recognized as life-saving landscapes.

16



[Insert title here]

5. CONCLUSION

The campaign confirmed a key hypothesis: linguistic framing significantly affects
public perception of peatlands. Negative cultural connotations associated with the
word “6Gonoto” create subconscious resistance to positive messaging about
wetlands. By replacing it with the neutral and science-based term “Topcosuuie”
and introducing emotionally engaging metaphors (e.g. “peatlands are the kidneys
of rivers”), we successfully shifted the conversation toward climate resilience and
ecological value.

The reframing strategy resonated across various audiences — from media to civil
society — and demonstrated that when narratives are accessible, visual, and
rooted in shared values (such as water preservation and safety), they can spark
genuine interest and support.

5.1 Key recommendations for long-term impact:

a. Strategic vocabulary and narratives:
Continue using the tested terminology (“TopdoBule”, “3BONOXEHHS,
‘cTpateriynmin  npioputet’, “3bepertm Bogy’) and metaphors in public
communications, policy briefs, and media stories to ensure consistency and
reinforce new associations.

b. Media engagement:
Pitch human-centred stories that show local benefits of rewetting: e.g. protection
from fires, water security, or biodiversity revival.

Offer journalists ready-made expert quotes, visuals, and “explainer” content to
reduce their entry barrier into the topic.

Collaborate with eco- and agri-focused media outlets as well as regional
newsrooms close to drained peatland areas.

c. Institutional cooperation:
Engage environmental ministries and local governments with evidence-based
communication tools, such as narratives that align with Ukraine’s climate goals
and EU integration.

Facilitate cross-sector dialogues (e.g. climate + agriculture + safety) to frame
peatland rewetting as a shared priority.

Involve non-governmental actors (youth organisations, environmental NGOs,
educators) as amplifiers of new narratives.

d. Educational integration:

17
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Co-develop modules or short courses on wetlands and climate resilience for high
schools, universities, and teacher trainings.

Create multimedia educational resources (videos, posters, interactive maps) for
use in classrooms and public events.

Highlight Ukraine’s unique role and potential leadership in peatland restoration in
a European context.

e. Long-term narrative shift:
Peatlands must become part of the national conversation not as marginal or
obscure spaces, but as living systems essential for the country’s sustainable
future. This requires continuity, partnerships, and embedding the new language
into multiple layers of society — from local schools to government strategies.
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